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INTRODUCTION

Supporting Green
Transition for
Businesses

The transition to a greener economy is essential
due to global environmental challenges.
Businesses must adopt sustainable practices to
comply with regulations, improve efficiency, and
stay competitive. Smaller enterprises face
difficulties due to limited resources and lack of

guidance.




START GREEN MANUAL

Purpose of the
CELUE]

It provides practical guidance to
small businesses on sustainability.
It offers strategies to reduce

energy use, meet environmental

standards, and implement green

technologies. The goal is to ensure
business success in the green

economy.

Structure of the
VELUE]

The manual consists of 4 key units
and 4 supplementary units. Each
unit focuses on sustainability
aspects, covering essential
business practices and advanced

topics.

Key Units

Overview

1. Sustainable practices at the
workplace

2. Energy efficiency strategies

3. Eco requirements & EU targets
4. Smart technologies for green

workplaces




THE IMPORTANCE OF

GREEN TRANSITION IN

Sustainability is no longer an option but a necessity. The benefits of transitioning to a green economy include:

Regulatory compliance — Avoiding penalties and ensuring eligibility for green incentives.
Cost savings — Energy efficiency measures reduce long-term operational expenses.
Competitive advantage — Consumers prefer eco-friendly businesses.

Innovation & growth — Sustainable practices lead to new business opportunities.




KEY AREAS Q Sustainable Workplaces
o F FOC U S Reducing waste, conserving water, and optimizing resource usage.

Implementing green office policies, such as paperless operations and energy-efficient

IN GREEN
Engaging employees in sustainability through training and incentives.

TRANSITIO

Q Energy Efficiency
N ;
Using Lﬁtgfar%,ew%mostats, and automated energy management systems.

Investing in renewable energy sources, such as solar panels.

Conducting energy audits to identify areas for improvement.




Q Smart Technologies for

KEY AREAS Al .
reen Businesses
0 F FOC U S Implementing loT-based monitoring for real-time energy tracking,.

Using solutions for waste management and energy optimization.

I N G R E E N Incorporating digital tools for supply chain transparency and sustainability reporting. Al-driven

sustainability

TRANSITIO
N

Q Regulatory Compliance &
Ur&gtg\?;[agtgngsé EU environmental regulations.

Meeting industry-specific sustainability requirements.

Obtaining green certifications, such as ISO 14001 and EU Eco-Label.




‘ THE BUSINESS CASE FOR
SUSTAINABILITY

Sustainable businesses are proven to perform better financially in the long run.

Key statistics:
Companies that integrate sustainability report 19% higher profitability than those that do not.
73% of consumers prefer brands that are environmentally responsible.

Energy-efficient businesses save 20-30% on utility costs annually.

Investing In sustainability is not just about compliance—it's about staying competitive in a rapidly

changing world.




r OVERCOMING COMMON
CHALLENGES IN GREEN TRANSITION

Many small businesses hesitate to adopt sustainability due to common misconceptions:

Myth 1. "Sustainability is too expensive."Reality: Many green initiatives, such as energy conservation, lead to cost savings.

Government grants and incentives can also help cover expenses.

Myth 2: "It's only for [arge corporations."Reality: Small businesses benefit greatly from sustainability efforts, such as reduced

operating costs and increased customer loyalty.

Myth 3: "Sustainable products/services don't sell."Reality: Consumers are actively choosing eco-friendly brands, and green

certification boosts credibility.




The shift towards sustainability is accelerating. Businesses that prepare for future trends will

gain a significant advantage. Key trends include:

FUTURE
TRENDS IN
GREEN

CIRCULAR ECONOMY MODELS

CARBON FOOTPRINT REDUCTION
STRATEGIES

BUSINESS

Q SUSTAINABLE FINANCE
Q CONSUMER-DRIVEN SUSTAINABILITY

By staying ahead of these trends, businesses can future-proof their operations

and build a lasting competitive edge. '
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